
REDEFINING PREMIUM TV: 

Unlocking Smarter Buys with FAST



Introduction
Free ad-supported streaming TV (FAST) has experienced exponential 
growth in the past few years, continuing to mature in its offerings and 
delivery. Today, FAST spans a wide range of content – from premium 
branded programming and originals to local news and live sports – offering 
advertisers a dynamic and scalable way to reach engaged audiences.

As FAST becomes more deeply integrated into smart TV home screens and 
cable guides, the line between FAST and traditional TV continues to blur. 
For many viewers, the experience is virtually indistinguishable.​

Yet, despite checking all the boxes of premium video, some advertisers 
remain hesitant to include FAST in their streaming TV strategies. This 
report’s intent is to highlight FAST’s premium nature - exploring how to 
unlock its full potential so advertisers can make smarter, more strategic 
media buys and reach their audiences.

FAST, defined​
FAST delivers video content over broadband in a 
linear, TV-like format – no subscription required.​

Viewers can experience FAST’s signature 
feature of a lean-back, “unplanned channel 
surfing” environment with live scheduled 
programming across curated channels.​1
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FAST has earned its seat at the premium table​
FAST has emerged as a go-to destination for viewers, especially Gen Z, to 
access TV content. And while it’s free, FAST is far from low-value.​

Leading FAST platforms like Pluto TV, Tubi, Roku Channel, Samsung TV Plus, 
and Xumo have been working to reimagine the nature of FAST and are now 
likely household names for many viewers, with most having tuned into their 
channels without even realizing it.

In fact, research shows that FAST consistently outperforms short-form video 
and is primarily consumed on the biggest screen in the house, delivering the 
kind of immersive, lean-back experience that consumers love.​

71% more ads are recalled by viewers 
on FAST than on short-form YouTube.2

Better recall

54% of FAST viewing sessions 
involve two or more people.3

Communal viewing

78% of FAST viewers typically watch 
on their TV screen.4

Big screen first
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As more viewers tune in, 
advertisers take note
FAST is no longer an emerging format – it’s a foundational 
part of the video strategy. 

FAST mirrors the familiar cable-like experience that viewers are used to, 
without the subscription fees. But for viewers, it’s not about it being free 
– the top reason people tune into FAST is the content itself.3 To them, 
it’s just TV.​ 

For advertisers, FAST presents a powerful opportunity to reach audiences 
across an increasingly fragmented media landscape. As content choices 
multiply, and viewers flock to FAST, it offers a scalable way to connect with 
viewers where they’re most engaged.​

To viewers, FAST is just TV. To advertisers, it’s a smart streaming TV strategy.

+17%
YOY growth in  
ad views on FAST5

43%
of viewers  
watch FAST4

44%
of streaming viewers 
don’t realize they’ve 
watched a FAST service4

53%
of advertisers plan to 
allocate budget to FAST 
in the next six months6
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How to make smarter 
buys with FAST
FAST offers advertisers a flexible, high-impact way to reach 
audiences across screens. Here’s how to maximize its value:​

Extend reach with incremental audiences
Use FAST to connect with cord-cutters and hard-to-reach households, 
expanding your campaign’s footprint beyond traditional TV.

Drive engagement with contextual targeting
Smarter ad placement through contextual targeting on FAST boosts 
relevance and improves brand recall.

Tap into live audiences
Leverage FAST’s live sports and news programming to engage viewers 
in high-attention environments in real-time.

Activate programmatically
FAST inventory is increasingly accessible via programmatic channels – 
enabling efficient, data-driven buying with precision and scale.
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Extend reach with 
incremental audiences
FAST gives advertisers a powerful opportunity to reach audiences that 
traditional TV no longer captures. And since the two largely serve distinct 
audiences, investment in FAST delivers incremental reach, not duplication.

However, because FAST services themselves have very little overlap, a 
multi-provider strategy is essential to maximize scale and impact.​

Advertiser consideration
Integrate FAST into identity-based targeting strategies to 
access high-value audiences that traditional TV can’t reach.

2X
FAST is 2X more likely to be delivered to 
light viewing TV households compared to 
traditional TV.7

DELIVERS HARD-TO-REACH HOUSEHOLDS

87%
87% of FAST reach is incremental to 
traditional TV campaigns. Only 13% 
overlaps with traditional TV audiences.8

DRIVES INCREMENTAL REACH
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Tap into live moments
FAST is rapidly becoming a destination for live programming – especially sports and news – 
and growth has been explosive. Sports channels on FAST have surged +105% since mid-last 
year, and at large, FAST channels have +40% more news programs than drama.9

Major leagues are leaning in​
FAST now hosts 100+ dedicated sports channels, featuring live and replayed events.1 Leading 
leagues like the NBA, NFL, MLB, and NHL license and curate their own FAST channels with 
shoulder content (highlights, analysis, and archival programming), accounting for up to 60% of 
sports programming on FAST platforms.10 

Sports on FAST is only expected to grow as we see the distribution of more live sports content. 
This is already taking shape with Fox Corp offering a live stream of Super Bowl LIX on Tubi, and 
Roku Channel broadcasting MLB games regularly.10

72%
watch news content4

57%
watch sports content4

AMONG FAST  
SUBSCRIBERS:

Advertiser consideration
Reach highly engaged audiences with the power of live 
programming on FAST channels focused on sports and news. ​
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Drive engagement with 
contextual targeting
As FAST consumption grows, contextual solutions offer advertisers 
powerful ways to align ads with relevant content – boosting engagement 
and brand recall.

Advertisers can activate contextual targeting through:​

•	 Direct-sold or programmatic deals using standard IAB taxonomy​

•	 Third-party segments from providers like Kerv or Comscore​

•	 Publisher-defined segments tailored to specific content environments​

Advertiser consideration
Look for opportunities to layer contextual targeting based on alignment 
between the program and ad..

Brand recall based on contextual alignment11

% of people who recalled ads they saw while watching the program

Findings shown are when matching at least one of the top three keywords.

+20%

14%

17%Aligned

Not aligned
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Programmatic buying simplifies FAST activation by enabling advertisers 
to purchase across multiple services with a single strategy, reducing 
fragmentation and operational overhead.​ 

FAST is an ideal fit for programmatic because it has:​

Activate programmatically

+17%
FAST ad views grew +17% YOY, creating 
scale for audience discovery.5

A LARGE AND GROWING SUPPLY POOL

1,600+
channels of content that attracts 
audiences of all types9

A DIVERSE AUDIENCE BASE

Advertiser consideration
Consider buying FAST programmatically to 
capitalize on efficiencies and ease of execution.
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How Fuse Media scales audiences 
to deliver value to advertisers

FAST PUBLISHER SPOTLIGHT

Fuse Media is one of the earliest adopters of FAST, operating, managing, and 
selling ads for 35+ FAST channels. 

Their programmers have the ability to schedule their channels thoughtfully, 
providing audiences with the best programming at optimal times which 
exponentially helps increase viewership. Fuse also utilizes advanced 
audience and contextual targeting to deliver a more relevant ad experience 
to viewers. 

Their team developed a way to integrate data from various partner 
dashboards to create program rankers that include daypart breakouts and 
Average Audience akin to Nielsen ratings.

5X viewership 
growth for El Rey 
Rebel channel12

5.4B minutes in view time in 202512

Viewership 
growth

Time spent

4X viewership 
growth for OUTtv 
Proud channel12

+38% vs. 202412

+254% growth in 
ad views across 
Fuse properties13
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Recommendations 
for unlocking​ the 
power of FAST
Advertisers looking to leverage the power of FAST as a 
foundational part of their TV ad strategies should start 
by considering these use cases and recommendations:​

	» Access valuable audiences by integrating FAST into 
identity-based targeting strategies. ​

	» Leverage live programming to tap into highly 
engaged viewership moments. ​

	» Increase brand recall through contextual alignment 
between content and ad. ​

	» Embrace programmatic buying to streamline 
execution and optimize performance. 
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FreeWheel technology is built for streaming and TV ads. We connect buyers and sellers directly, 
making it easier to access supply and demand. We provide all the tools, data, and insights you need 
to maximize results. Read more insights on TV and premium video advertising here.

Maximizing Brand Recall Through 
Contextual Alignment

How contextual results drive results  
for advertisers

This Viewer Experience Lab report shows 
findings from an innovative study on the​ impact 
of contextually aligned ads on the viewer’s 
memory for brands and offers considerations for 
how advertisers and publishers can capitalize on 
the benefits of contextual alignment.

Download Report →

Innovative Ad Formats in Streaming: 
Preserving the Novelty Effect

Examining new ad formats in streaming and 
their impact on the viewer experience

This report looks at how innovative ad formats 
impact the viewer experience, outlining the 
extent to which viewers see them around the 
globe and the advantages of preserving the 
novelty of these formats to benefit both viewers 
and advertisers.

Download Report →

Video Marketplace  
Report 1H25

Trends in the monetization of streaming 
content and opportunities in live content

The FreeWheel Video Marketplace Report 
explores the changing dynamics of monetizing 
premium, ad view composition by device, 
tangible results from expanded programmatic 
advertiser pools, audience targeting growth, 
enriched metadata, and more.

Download Report →
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